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NARBULLISH ON HOUSING MARKET, ADVISES CONSUMERSTO TAKE ACTION NOW
WHILE CONDITIONSREMAIN FAVORABLE

WASHINGTON (November 3, 2006) — In a full-page neager advertisement running in six of the nation’s
leading newspapers beginning today the leaderghipd\ational Association of Realtors is launchingational
campaign to urge home buyers who have been wadgibgy the home of their dreams to act now befoeemarket
changes.

NAR’s first-ever newspaper blitz features the hizal“It's a great time to buy or sell a home.” €Th
advertisement points out that interest rates halenf seven months in a row and are near 40 year, imventories of
existing homes are higher than they have beendadiss and prices have stabilized. But the pectauditions for buyers
are likely to change as sales pick up, prices tfaittion and conditions improve for sellers nexrye

“Homeownership is a safe, secure way to build f@mg wealth. The national median price of homasgbbten
years ago, has increased 88 percent.. The nurhbiS bouseholds is expected to increase 15 pedtgirig the next
decade, creating a continued high demand for hgyidime ad reads. It quotes former Federal Resgharman Alan
Greenspan, “Most of the negatives in housing apveaisly behind us. The fourth quarter should bsaeably good,
certainly better than the third quarter.”

The advertisement appears today inWedl Street JournahndUSA Todayand will run Sunday in thidew York
Times Washington Post.os Angeles TimeandChicago Tribune It will run in the same newspapers again on the
weekend of November 12.

NAR President Tom Stevens said the newspapertad iseginning of an NAR campaign to urge buyers and
sellers to take advantage of the favorable markeditions. Two new network television and radis ditected at buyers
and sellers will begin airing in second week ofulay. The new spots will be rotated into NAR'’s $4illion network

Public Awareness Campaign.
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NAR’s 1.3 million members and state and local Realssociations are being encouraged to adopt ¢élssage in
their own advertising and communications to congsntatevens said.

“The market is much better than you might heaeadr Consumers should take advantage of thisgberfe
alignment of low rates and extraordinary inventoejore market conditions change,” Stevens said.

Total housing inventory levels fell 2.4 percenthat end of September to 3.75 million existing homnesilable
for sale, which represents a 7.3-month supplyatthrent sales pace, according to NAR’s existioigér sales report.
The national median existing-home pfiéer all housing types was $220,000 in Septembaichvis 2.2 percent below
September 2005, when the median was $225,000m€lden is a typical market price where half of tlbenes sold for
more and half sold for less.

According to Freddie Mac, the national average camant rate for a 30-year, conventional, fixed-nai@rtgage
was 6.40 percent in September, down from 6.52 permeAugust.

The National Association of Realt8$The Voice for Real Estate,” is America’s largéside association,
representing more than 1.3 million members involwvedll aspects of the residential and commere@al estate
industries.
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